CASE ANALYSIS: LAW AND THE INTERNET	5









Case Analysis: Law and the Internet
Name
Institution
Date






Case Analysis: Law and the Internet
Internet law is an unconventional concept which has emerged as a result of the popularity of technology in the business sector (De Padirac, 2018). Currently, the internet critically impacts the varied areas of our business life, and so the internet law comes out as a combination of different rules that apply to these areas and other areas which have developed as a result of the internet. Due to rapid change in technology, the internet laws and more specifically e-commerce are subject to change without notifications. Despite these unpredictable transitions, the interesting technology has become an important item in the context of business life, and more specifically in e-commerce. In this case, the use of the internet has become more acute, and many people are now using the internet to engage in both commercial and retail transactions as well. The purpose of this case analysis is to explain how the internet law has benefited or limited e-commerce.
In reflection of the case study, the primary intent of establishing internet law is to ensure smooth transactions in the context of e-commerce. The internet laws have benefited e-commerce by providing effective regulations of online trade through the established E-commerce directives. The e-commerce regulations help in making sure that electronic contracts are met through legal binding. E-commerce regulation have helped by ensuring powerful control of online commerce behavior across nations. 
The internet laws support e-commerce by providing business people with information regarding the quality of business products they need to give to customers and the necessary rights to follow for marketing. Internet laws support e-commerce based on the assertion that online contracts and terms of agreements should be printable by customers. These policies help customers to distinguish between spam and reality.
From another point of view, internet laws benefit e-commerce by providing well-established governance which again strengthens the business-customer relationship in an ethical ground. For example, the Digital Millennium Copyright Act offers stiff civil penalties regarding pirating and the authorized use of the software. The law declares that a licensor of the software in the intellectual property brings a civil action, it may be possible to obtain restriction in addition to monetary damages.  Laws such as the Uniform Electronic Transactions Act (UETA) benefits e-commerce by making initiatives to eliminate the requirement for tangible writings and signatures in the purchases and sales of goods and hence eliminating delayed and procedural transactions. In addition, the Electronic Commerce laws develop and recommends efficient, flexible, and equitable principles, and practices for business-to-business and business-to-consumer electronic commerce, and they also ensure thorough computer protection. The internet laws offer security for commercial search engines, and related services were developed to make it easier to find goods, services, and information on the Internet.
However, internet laws stand to be a challenge to ecommerce in that allows the misuse of sensitive information. Technology supports cybercrime which again will enable cyber-criminals to access business account and hacking them for fraudulent practices (Stuckey & Ellis, 2019). Online business laws are biased, and others are established based on the nation’s interests, and this makes it expensive to meet the customer’s desired outcomes through electronic commerce. For example, the internet taxation policy and Bit tax in the United States have increased tax on internet commercial activities which again strangles development and slow the growth of the business. The internet laws have made it difficult in importing and exporting of goods ordered via e-commerce due to restrictions on exporting from the state of origin or restrictions at the state of entry. In addition, internet law has suitably boosted stiff competition amid ecommerce business due to the increased freedom of entrance.
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